SEO

e https://matomo.org/blog/2023/08/increase-website-traffic
Wissen

https://sheetsformarketers.com/marketing-apis/backlink-apis/

Meta Tags

e Meta Desciption https://www.seo-kueche.de/lexikon/meta-description/
e Meta Keywords https://www.seo-kueche.de/lexikon/meta-keywords/
e Canonical Tag https://www.seo-kueche.de/lexikon/canonical-tag/

Open Graph

e Open Graph https://ogp.me/

e Open Graph https://www.promomasters.at/blog/open-graph-meta-tags/

e Facebook Open Graph Music https://developers.facebook.com/docs/opengraph/music/

e Open Graph Types
https://stackoverflow.com/questions/49718112/open-graph-list-of-global-types

Schema.org
e https://schema.org/

Rich Results

Test https://search.google.com/test/rich-results?hl=de
https://developers.google.com/search/docs/appearance?hl=de
https://developers.google.com/search/docs/appearance?hl=de
https://schema.org/docs/gs.html

Tools

e https://www.seobility.net/de/
e https://www.webwiki.de/
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1. Perfect your SEO

Optimising your website to show up in search engine results shouldn’t be overlooked, as 63% of
consumers start researching a product by using a search engine. Search engine optimisation, or SEO,
increases the visibility and discoverability of your website on search engine results pages (SERPs).
SEO targets organic searches, which means it doesn’t add to social media traffic, direct traffic or
referrals, and it isn’t paid traffic.

SEO is number one on this list for a reason — most of these tips will directly, or indirectly, improve
your SEO efforts.

Steps to improve your search engine optimisation can include:

Using relevant keywords that are incorporated naturally throughout your content Using a web
analytics tool like Matomo, with its search keyword feature, to gain insights and identify opportunities
for improvement Using descriptive meta titles and meta descriptions Link to your own content
internally with descriptive anchor tags, and make sure unused pages are removed Keeping your
target audience in mind and marketing your content toward them Making sure your website’s
structure is optimised to be mobile-friendly, fast and responsive — such as with Matomo’s SEO Web
Vitals feature, which monitors key metrics like your website’s page speed and loading performance,
pivotal for optimising search engine results

Research the competition

It's important to remember that while your business might be unique, it's likely not the only one in its
field. Thousands of other websites from other companies are also looking to improve their website
traffic and increase sales, and you have to outcompete them.

Looking at what your competitors are doing is vital from a strategic perspective. You can see what
their content looks like, how they’re framing their specific use cases and what target audience they’re
marketing toward.

Knowing what your competitors are doing can help you find ways to improve your content and make
it unique. Are your competitors missing a specific use case or neglecting a particular audience? Fill in
their content gaps on your website, and pick up the traffic they’re missing.

3. Create high-quality, evergreen content If your content is high-quality, visitors will read more of it
and stay longer on your site. This obviously increases the likelihood they will purchase your product or
service, and it tells search engines that your website is a good answer for a search query.

High-quality content will also be shared more often, leading to even more website traffic. You should
aim to develop content that doesn’t lose relevance over time (aka “evergreen content”). If you
include time-sensitive data, statistics or content in your website, blog posts or articles, it'll be relevant
only around that time frame.

While this month’s viral content is highly popular, it likely won’t be relevant in a few months. Instead,
if you ensure your content is evergreen, it will continue to get engagement long after it’s published.

4. Implement creative visuals It's important to have engaging, fun and interactive media on your
website to keep visitors on your site longer. Like good content, interesting visuals (and the resulting



longer visits) can translate to more purchases (and favourable assessments by search engines).

A screenshot of Matomo's Media Dashboard Media can take the form of videos, infographics, images
or web graphics.

With Matomo’s Media Analytics feature, you can automatically gain even deeper insights into how
your visitors engage with your media content, enhancing your understanding of their preferences and
behaviours.

If you have interesting, captivating visuals, visitors will be more likely to stay on your website longer
and see what you have to offer. Without captivating visuals to break up walls of text, you’ll likely find
visitors will tend to leave your site in favour of something more engaging.

Just make sure you design your visuals with your target audience in mind. Flashy, fun graphics might
not be a good fit for a professional audience, but they're great for younger audiences. If you get your
audience correct, they may also share the images with others. Depending on your business, that
might be a useful infographic shared across LinkedIn, or a picture of a clever use case shared on
Pinterest.

As a bonus, if other companies use your graphics on their websites, that earns you some backlinks —
more on those in a bit.

5. Create a comprehensive knowledge base Having a knowledge base is critical to making sure your
service or product is well understood and well documented, especially in the tech industry. If a visitor
or potential customer is interested in your product or service, they need to know exactly what it will
do for them and that they have a good foundation of support in case they need help. A knowledge
base is also a good place for internal links (more on those in a bit).

Visitors can also use your knowledge base as a source of information, and if they cite you as a source,
that'll lead right back to more website traffic for you (see our backlinks section for more about this). If
your website is a good source of information, visitors will come back to it again and again.

6. Use social media often and consistently Digital marketing nowadays heavily relies on social media
platforms. Having an online presence no longer means just having a website — if you're not using
social media sites, you're missing out on a huge portion of potential visitors and customers.

A strong social media presence with profiles on platforms like Facebook, X (formerly Twitter),
Instagram or LinkedIn can be invaluable for increasing your website traffic. Visitors to your social
media profiles will click on regularly shared content, read your blog posts and possibly become
customers.

Participating in relevant communities and networking with other companies in groups in your industry
can also be invaluable. If you participate in online communities and forums for your niche, you can
offer insight, answer questions and plug your website. All of this will increase your clicks, which will
increase your website traffic.

If you’ve managed to build your own community on social media, make sure to keep them engaged!
Implementing your own forum, hosting live chats and Q&As, offering helpful and engaging content will
make sure visitors keep coming back and spreading the word.

7. Use email marketing or newsletters Having an email list and sending marketing emails or
newsletters is a great way to increase website traffic. You can offer exclusive content, and promise
discounts or resources to your subscribers for when they return to your website. This will help keep



your loyal audience engaged, entice new customers to subscribe to your newsletter, give you a
chance to upsell to people who have already expressed an interest in your product and potentially
convert curious subscribers into customers.

8. Make sure your content can earn backlinks A backlink is when a website links to a different website
— ideally using relevant anchor text — and it’s an effective strategy for increasing referral traffic, that
is, visitors who get to your website via a link on another website. The more backlinks you have, the
more your referral traffic will increase. Social share buttons make it easy for people to cite you on
social platforms, too.

We've already talked about making expert content that'’s link-worthy, but also make sure that you're
creating linkable assets (like those interesting visuals mentioned earlier), building relationships with
other sites that will link to you (like by inviting an expert or influencer to write on your page and
promote it from their platform, or by writing your own guest content for their sites) and sharing your
own content. All of this can help increase your referral traffic, particularly when you're linked from
websites with a higher domain authority than you have.

You can also make sure your website is listed in online directories. Some sites will do interviews and
roundups, as well — these are great opportunities to increase your backlinks.

9. Optimise your CTR Click-through rate, or CTR, is the percentage of users who click on specific links
to your website. A high CTR means your visitors are following a link — whether in an advertisement, a
search result or a social media post — and a low CTR means they're passing it by. Optimising your
CTR can greatly improve your website traffic.

To improve CTR, identify successful elements such as copy, imagery, and offers in your ads, enabling
you to amplify effective elements and minimise less impactful ones.

10. Ensure your website is responsive and mobile-friendly If a visitor is frustrated by your site being
slow, laggy, clunky or not mobile-friendly, they won't stay long. That doesn’t look good to search
engines if that’s how your visitors got there. Your website needs to be clean, responsive, user-friendly
and accessible.

If your website is slow, try increasing your website’s performance by:

Optimising images: Reduce the size of images and compress them for faster load times. Opt for JPEG
format for photos and PNG format for graphics. Limit the use of plugins: If you are using a CMS like
WordPress, consider removing plugins that are unnecessary or not essential. Embrace lazy loading: To
further enhance site speed and reduce initial load times, set up your site to load images and content
only as visitors scroll down. Prioritising the content and images at the top of the page makes the site
feel faster. Some CMS platforms will offer this option, but others may require a bit of coding to set this
up. Many people rely on their phones to research services or products, especially if they’'re doing a
quick search. Make sure your website is friendly to mobile users. It should scale vertically and scroll
smoothly so users aren’t frustrated when using your site. They should be able to find the info they
need immediately without any technical issues.

11. Track your website’s metrics As you test out each of these strategies to increase your web traffic,
don't forget to closely analyse the performance of your site. To truly understand the impact of your
efforts, you’ll need a reliable web analytics solution. Think of a dependable web analytics solution as
your website’s GPS. Without it, you'd be lost, unsure of your direction and missing out on valuable
insights to steer your growth.

Matomo is a powerful web analytics tool that can help you do just that by providing information on



your site visitors and campaign performance, complemented by an array of behavioural analytics
features that delve into user interactions. Among these, our heatmap feature stands out, enabling
greater insights into user interactions and optimisation of your site’s effectiveness.
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